mydsziiumasidua(Brand)

Jd
gUNT gUilszaeama

Franchise and Licensing
Development Co.,Ltd



What is Brand?

A Brand Is a name, term, sign, symbol of
design or a combination of them Intended
to identify the goods and services of one
seller or group of sellers and to
differentiate them from those of
competition.

American Marketing Association.



Brand

People Estee Lauder,
Place Liverpool, British Airway

Animal Dove, Singha, Cheang, Red
Bull, Thong Daeng, La Coast

Thing or Object
Shell, Apple, Carnation
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Thal Brand Success

Thal International
Airline
Red Bull

Singha Drinking
Water
MK Suki

Excellent Service

International Energy
Drink

Cleanest, Clearest
water

Fast, Inexpensive
family oriented
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msdszmuaBrand

e msdsziiudreseld(The Income Approach)
o msdsziiudresimaaia( The Market Approach)

o msdsuiudealde(The Cost Approach)



o a
HUNNITUTLULY

v 9

~ =
uyan 1 Wl!ﬂTH‘]JWW‘L!ll‘]J

4
=~ 9 a d' a 1
UUDYANNMIANAUALMINUNA ANIAD A TITUY
a\ 1 9 9) a o c:{ 1
M3lsziua 19891 laueauT BN ILNN
J = J A

MININIALDAVIE 5 1 A1AN1TaiNnKNAYILABUNIINIINITNY

1 o Y, a Yo (oY) o Y
yasilagiiv Uszdunnaelatlagiu dls-avannasaazdou
1 =| 1 9 v =
Anae Toma A lsasuaunda uaginni

9 < { 1A

anuudaazaudesvesBrand yaaunuvesBrand

v o <y, a d
a1 AITHUUAN ﬂTJ%éU’I !;!,‘L!’Jiﬁll miﬁuumgu ﬁﬂWW@lﬁJﬁTﬁﬁi



yamBrand

Brand yam yammuAmA faga
Coca-Cola 67.39 108.16 64
Mc Donald 25.00 38.76 62
Kellogg's 8.02 18.74 43
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|IP Assets

|IP Assets

Brand AIS

281,472.06
121,167060
53,080.43

275,669,330
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 Brand Value: Market Capital
« BV:MC
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